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1. (LING 100) English Grammar and Syntax
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2. (MUSC 146) Intermediate Piano
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3. (BUS 203) Business Writing
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4. (MGMT 302) Foundation of Organizational Behavior
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5. (MKTG 302) Foundation of Marketing
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1. (LUNG 300) Introduction to Linguistics

FEAUS FASEHANLEZ T E(Phonetics and phonology)’ b=t
HIXPH ~YYULICE HIMEARD MOz ofF  LHoieh SO T
FEAL P 22 5 FASELYANL SRS £YE o0 fYHY 22
oot Li-gol2td A E e

2. (MUSC 194) Vocal Ensemble
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(S| A]: https://youtu.be/dQeoarRricA)

3. (MKTG 433) Marketing Communication
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4. (MKTG 305) Principles of Marketing
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